	Examination level and title: 

A Level Unit Four: Social Control
	Option title: Mass Media

 Week No 1


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	How do sociologists define the concept of mass media?

Trends in the ownership and control of the mass media. The role of media proprietors.

Globalisation


	Define the sociological meaning of mass media.

Brainstorm session on what is the mass media.

To investigate the nature and extent of ownership and control of the mass media.

Definitions of media concentration, conglomeration transnationals etc.

An understanding of the patterns of globalisation with regards to transmission of global culture and cultural values, consumption patterns and media.

Understanding of resistance to media imperialism / globalisation.


	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.1

N3.1

ICT3.1
	Advanced Sociology through diagrams (2000) p 49

Sociology in Focus (2000) pp 534-538 

And Activity 1 pp 535-536

http://www.caslon.com.au/mediaprofiles/overview.htm

http://www.newscorp.com

Sociology in Focus for OCR (2003) pp. 173-174 And Activity 25 p. 174

Sociology in Focus for OCR (2003) p 174

“China ‘blocks’ main Google site’ (7 June 2006) http://news.bbc.co.uk/1/hi/asai-pacific/5055170.stm 

“Countries turn backs on Hollywood” (20 Nov. 2005) http://news.bbc.co.uk/1/hi/entertainment/arts/ 4360496.stm
	Media concentration

Media conglomerate

Cross-media ownership

Transnational ownership

Vertical integration

Horizontal integration

Globalisation

Global village

Cultural imperialism

Media imperialism

Global consumption

Global culture


	Students make brief notes on how the media affects their lives.

Library/textbook/

Internet research on media companies/ cross media ownership e.g. News Corporation – Robert Murdoch. Results presented to class in form of wall chart.

Learn all relevant vocabulary

Make revision cards


	Examination level and title: 

A Level Unit Four: Social Control
	Option title: Mass Media 

Week No 2


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	The relationship between ownership, control and production within the mass media.

Media Censorship
	Understanding of the different content produced by alternative forms of media. 

Does the media distribute news impartially or are the media biased?

An understanding of how the mass media is regulated. How does one justify what is acceptable?
	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.2

N3.1

ICT3.1
	Sociology for AS Level (2001) pp 96-99

Advanced Sociology through Diagrams (2000) pp. 50,56
Investigating the Media (1988) Chapter 3.

“Who makes the News?” Sociology Review (Sept. 1999)

“Watching the Watchdogs: Sociologists on Journalism, Sociology Review (Sept. 1996)

AS Revision Notes Sociology (2006)

Pp 40-44

Sociology in Focus for OCR Level (2003) pp170-172 and Activity 23

Investigating the Media (1988) Chapter 5 

AS Level Sociology – The Revision Guide (2004) pp48-49
	Gatekeeping, 

News Values,

Content Analysis

Agenda Setting, 

Primary Definers,

Media Mogul,

Hegemony, 

Primary Definers
	* List the top 5 news items featuring on BBC / ITV news on the same day. How do these compare and how can this be explained in terms of ‘news values’?

* Look at the way that 3 national newspapers report a main news story of the day. What differences do you notice? 

* Use the work of the GUMG to show how the media influence the way people think about issues.
Prepare for discussion/debate – How is the media regulated – compare TV/Newspapers/

Videos/ Internet
Learn all relevant vocabulary

Make revision cards


	Examination level and title: 

A Level Unit Four: Social Control
	Option title: Mass Media 

Week No 3


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	 Pluralism

Traditional Marxism and Hegemonic Marxism

New Right 
	To what extent does the media satisfy public demand?

 Does the media represent the majority view of society?

 Does the media reflect the reality of most people’s lives?

To what extent is the media a form of ideological control?

To what extent does the media promote consumer culture?

Does the media exclude certain groups that are seen as threatening to media owners and professionals?

An awareness of this approach to regulation and censorship of the media


	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.2

ICT3.1

C3.1

N3.1
	Investigating the Media (1988) Chapter 3

Sociology in Focus (1995) p 540

AS Level Sociology – The Revision Guide (2004) p37

AS Revision Notes Sociology (2006) p 38

 Sociology in Focus (1995) p 540-541

Sociology through Diagrams (2000) p51

AS Level Sociology – The Revision Guide (2004) p36

AS Revision Notes Sociology (2006) pp 37-38

Sociology through Diagrams (2000) p52
	Pluralism

Passive audience

Active audience

Consumer sovereignty

Media consumers

Hegemony

Capitalism

News production

Plastic culture

Ruling class ideology

Media Regulation

Censorship
	Gather information for class discussion - The media caters for everyone in society.

Class may be split into two opposing groups, i.e. Pluralist and Marxist views.

Students gather evidence that the media diet of soaps, reality TV, quizzes, films, celebrity gossip desensitises people and disguises the unfair nature of society. 

Investigate website of PCC and collect evidence for regulation of media

Learn all relevant vocabulary

Make revision cards




	Examination level and title:

 A Level Unit Four: Social Control
	Option title: Mass Media

Week No 4


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Feminism 

(Liberal, Radical & Marxist theories)

Postmodernism
	Do women have equal opportunities in the media?

Has gender been constructed through images and language? (Semiological analysis)

To what extent are women being exploited as sex symbols – through pornography?

To what extent does the media shape people’s identity and lifestyles? Does the media dominate our sense of reality? (Dominic Strinati)

Footballer’s wives – a classic of consumerism!
	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1


	Sociology through Diagrams (2000) p52

AS Revision Notes Sociology (2006) p 39

Sociology in Focus

(1995) p 542

Sociology for AS Level (2001)  p123

AS Revision Notes Sociology (2006) p 39 & 52


	Patriarchy

Marginalisation

Symbolic annihilation

Glass ceiling

Media consumption

Media saturated society

Media realities

Global village

Popular culture

High culture

Cultural hierarchy

MacDonalaldisation
	Split class into groups which focus on TV, magazines, music or music videos, video games, tabloid newspapers etc. How are women portrayed?

Students can look at their own lifestyles and give examples, and the effects, of Postmodernism/

Globalisation - e.g. designer clothes, TV, music, food and drink, sport etc

Learn all relevant vocabulary

Make revision cards


	Examination level and title:

 A Level Unit Four: Social Control
	Option title:  Mass Media 

Week No 5


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Hypodermic Syringe Model

Two-step-flow Model

Uses and Gratification Theory
	How might the media de-sensitise their audience to violence?

To what extent is there a correlation between screen violence and violence in society?
How might social relationships determine people’s response to the media?

Understanding that the media satisfy a differing range of social needs for people in society. 


	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1
	Sociology in Focus for OCR AS Level (2003)

Unit 3.1 pp163-167

AS Revision Notes Sociology (2006) p 49

AS Level Sociology The Revision Guide (2004) p 44
Sociology in Focus for OCR AS Level (2003) 

Unit 3.1 pp163-167
AS Revision Notes Sociology (2006) p 50

AS Level Sociology The Revision Guide (2004) p 44
AS Revision Notes Sociology (2006) p 50

AS Level Sociology The Revision Guide (2004)

p 46

	Effects approach

Copycat violence

Opinion leaders

Reception analysis

Selective exposure

Selective filter model

Selective perception
	Investigate an act of violence that has been reported in the press. Assess the extent that the media was linked to the violence.

Watch an edition of X Factor – to what extent are individuals, the audience, voters influenced by the judges?

Media grid for each member of household detailing 1 day’s media use. Use the D I L A (see below appendix 1) method to annotate each slot to determine the needs and gratifications it satisfied.  

Learn all relevant vocabulary

Make revision cards


	Examination level and title:

 A Level Unit Four: Social Control
	Option title: Mass Media 

Week No 6


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Cultural Effects Theory

Interpretative Model see also Uses and Gratification. Selective Filter Model Active Audience

Structured Interpretation Model – Reception Analysis


	An understanding that media effects depend on the social position of members of the audience, e.g. their age, class, gender and ethnicity.

To what extent do audiences /individuals control which part of a media message to engage with? I.e. find it interesting/pay attention to it.

An understanding that media messages often have a dominant interpretation, which may vary amongst different social groups.
	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1
	Sociology in Focus for OCR AS Level (2003) 

 pp164-167
AS Level Sociology The Revision Guide (2004)

p 45
 Sociology in Focus

(1995) pp 538-539 and Activity 3 p539
AS Level Sociology The Revision Guide (2004)

p 46
AS Revision Notes Sociology (2006) p 51
Sociology for AS Level (2001) p 105
AS Level Sociology The Revision Guide (2004)

p 46
AS Revision Notes Sociology (2006) p 51
Sociology for AS Level (2001) pp 105-106

	Media effects

Media message

Dominant reading/interpretation

Selective exposure

Selective reception

Reception analysis


	Split class into groups and complete a grid for each member of the group detailing 1 day’s media use. Use the D I L A (see below appendix 1) method to annotate each slot to determine the needs and gratifications it satisfied.  
Learn all relevant vocabulary

Make revision cards




	Examination level and title:

 A Level Unit Four: Social Control
	Option title:  Mass Media

  Week No 7


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Moral Panics

Media Stereotypes
	Assess the role that the media plays in creating moral panics. To what extent does media coverage promote moral panics?

Does the media create and/or reinforce stereotypes?


	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1
	Sociology in Focus for OCR (2003) pp150-152 and Activity 12

AS Revision Notes Sociology (2006) p 52

Advanced Sociology through Diagrams (2000) p54

Sociology for AS Level (2001) p119

AS Level Sociology – The Revision Guide (2004) pp40-43

Sociology in Focus for OCR (2003) p153 and Activity 1
 See also gender, 

ethnicity, class & age.
	Moral panic

Folk devils

Media amplification

Moral cause

Stereotypes

Representations

Generalisation
	 Research the media concerns over trouble at “So Solid Crew” gigs - re media reporting of gun violence.

Split class into groups, taking different types of media, to find examples of social groups that have been stereotyped in the media.

Learn all relevant vocabulary

Make revision cards


	Examination level and title:

 A Level Unit Four: Social Control
	Option title: Mass Media

Week No 8


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Gender and the media


	How are women portrayed in the media?  Use different types of media e.g. TV, film, music, male magazines, female magazines, video games etc.

Representations of masculinity – traditional man, new man, new lad.
Are representations of sexuality stereotyped in the media?

The Full Monty – good 

for representations of sexuality.
	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1
	Sociology in Focus (1995) 

pp 555-557 and Activity 11 

Sociology through Diagrams (2000) p58

Sociology in Focus for OCR (2003) pp 153-157 and Activities 14 & 15

Sociology for AS Level (2001)

 pp 112-115 and Activities on pp112 & 115

Investigating the Media (1988) Chapter 8

As Level Sociology – The Revision Guide (2004) pp 40 &43

AS Revision Notes Sociology (2006) pp 45,46 & 47


	Gender representation

Patriarchy

Marginalisation

Limited visibility

Subordinate roles

Traditional roles

Ladette culture

Content analysis

Feminisation of masculinity
	Observe how women and men are portrayed in soap operas. List different types of characteristics.

Collect information/

evidence for class discussion – Is the portrayal of men and women in the media an accurate reflection of their positions in society?

Learn all relevant vocabulary

Make revision cards



	Examination level and title:

 A Level Unit Four: Social Control
	Option title:  Mass Media

Week No 9


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Ethnicity


	How are ethnic minorities portrayed in the media?

To what extent does the media portrayal of ethnic minorities create and/or increase social division?

To what extent does films such as East is East and Bhaji on the Beach act as positive representations of Asian culture?
	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1
	Sociology in Focus (1995) pp 557-559 and Activity 12

Sociology in Focus for AS Level (2003) pp 157-158 and Activity 16

Advanced Sociology through Diagrams (2000) p 59

Investigating the Media (1988) Chapter 9

AS Level Sociology The Revision Guide (2004)

 P 43

Sociology for AS Level (2001) pp116-118

AS Revision Notes Sociology (2006) p 46


	Marginalisation

Symbolic annihilation

Limited visibility

Ideal images

Interest groups

Social deprivation

Subcultures

Collective identity

Collective culture

Cultural lifestyle

Third World
	Use the websites of The Campaign against Racism and Fascism. List evidence of media coverage of asylum seekers/refugees.

Learn all relevant vocabulary

Make revision cards


	Examination level and title:

 A Level Unit Four: Social Control
	Option title:  Mass Media

Week No 10


	Lesson content
	Learning Activity
	Key Skills
	Suggested Resources
	Key Concepts
	Independent learning

	Class and Age


	Compare media representations of the upper, middle and working classes.

Historical dramas such as Jane Austin or/and Charles Dickens may be useful..

Brassed Off – good representations of class and gender.

Compare media representations of elderly and young people.

One foot in the grave/ Last of the Summer wine.

Trisha – for youth stereotypes.


	C3.2

ICT3.1

N3.1

C3.2

ICT3.1

N3.1


	Advanced Sociology through Diagrams (2000) p 60 

AS Level Sociology The Revision Guide (2004) pp 41-43

Sociology for AS Level (2001) pp 118-119

AS Revision Notes Sociology (2006) p 47


	Lifestyle

Negative images

Ageism

Youth Culture
	Split students into groups to collect information/

evidence on how social class is portrayed in the media. List different types of characteristics.

Observe how elderly and young people are portrayed in soap operas/the Media. List different types of characteristics 

Learn all relevant vocabulary

Make revision cards


Appendix 1

D Diversion – escape from routine.

I Interaction with others – companionship, conversation etc.

L Learning – information seeking, education.

A Advice – personal development etc.

For further information: See the Teacher Guidance which you can download from the WJEC website: www.wjec.uk and look at the materials on the NGfL-Cymru website developed to support this course.
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